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Brand Essence
ooono

Hantong presents TCM not as folklore but as a clinically-grounded, evidence-backed discipline. The

brand voice is educated, warm, and direct -- never mystical or unsubstantiated. Every communication

should make complex TCM concepts accessible without diluting their integrity.
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Colour Palette
gogno

Forest GreenO O O
#1E3A2F

GoldO O
#BB963A

Light Gold 0 O O
#D4AF6A

Rose Burgundy O 00 O
#6B2D40

DeepTealO OO
#104454

ParchmentO O OO
#FAFTF2

Primary brand colour. Backgrounds, headers, dominant surfaces.
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Accent. Rules, highlights, credentialing elements.
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Secondary accent. Subtitles on dark backgrounds.

gboboobooooooobobobo

Women's health pillar. Lansidai product communications.
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Eye care pillar. XiuXiaoZhi product communications.
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Light background. Editorial and testimonial pages.
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Typography

goon

Lora (Serif) EN headlines, document titles, pull 000000000000
quotes

Instrument Sans EN body copy, Ul labels, data oooooooooooo

Crimson Pro Italic EN testimonials, case study quotes ooooooooo

Noto Serif CJK SC Chinese headlines and display text ooopooobooo

STSong-Light Chinese body copy and labels (PDF) O0OO0O00D0O0OPDFOOO

Brand Voice

goon

Educated, notacademicO O OO OO
We explain TCM clearly. Not hidden behind jargon, not oversimplified.
oo obobobbbbboboo

Warm, notcasual OO0 O OO0
We speak to adults making health decisions. Respectful, direct, and human.
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Evidence-forward D O O O O
Every claim is backed. We lead with credentials, data, and patents.
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Bilingual by default D O 0 O O
English and Mandarin used side-by-side. Neither is an afterthought.
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Logo Usage
gooooo

- Logo may be reproduced in forest green on white, white on forest green, or gold on dark backgrounds
only.
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- Do not stretch, recolour, or alter the proportions of the logo.
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- Product names XiuXiaoZhi (O O O ) and Lansidai (O O O ) must always be spelled and written
correctly.
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- All media usage requires written confirmation from Eric Ho.
0O00obO0o0o0O00d EricHoOOOOODO

- High-resolution logo files (PNG, SVG) available on request.
dOobOoooooPNGOSvGOOooOooooono

Media Enquiries / Partner Contact |0 000 /0000
Eric Ho | +6012-388 7680 | eric.csho@zoho.com | www.xiuxiaozhi.com



